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EXECUTIVE SUMMARY 

The Meltdown Campaign was launched in October 2010 to increase awareness 
regarding Snus and dissolvable tobacco products. Evolvement high school members 
collected opinion surveys from New Mexico residents to assess whether 1) these new 
products are mistakenly perceived as non-tobacco products because of their packaging 
and flavoring;  2) these products appeal more to smokers or non-smokers.  

This report summarizes findings from 5,981 surveys from respondents in 91 New 
Mexico communities between October 2010 to July 2011. The data is analyzed based 
on the following sample groups: 
1. Statewide in New Mexico 
2. Statewide - under 18 years old
3. Statewide - under 18 years old who do not use tobacco
4. Statewide - respondents who use tobacco
5. Statewide - respondents who do not use tobacco 

In regards to packaging of tobacco products, 17% of all respondents believed Snus to 
be candy, mints, or gum;  39% believed Snus to be candy, mints, or gum; and 26% 
believed Stonewall to be candy, mints, or gum. 

Based on flavoring alone, the majority of respondents believed that the following 
smokeless and spitless tobacco product flavors were associated with candy, mints, or 
gum: Frost (48%), Wintergreen (80%), and Java (12)%. The majority of respondents 
believed Java was a beverage and/or coffee flavor at 68%. 

12% of respondents under 18 years old who currently do not use tobacco products say 
they would try Snus Mellow based on its packaging alone, while 23% said they would 
try Camel Orbs Fresh. 17% of teens non-tobacco uses said they would try Stonewall 
Natural. Based on flavors alone, 65% of teens who do not use tobacco products said 
they would try Frost, a Snus tobacco flavor. 75% said they would try Wintergreen and 
57% said they would try Java. 

Based on the findings of this survey, it is clear that the general public, including youth, 
often associate the packaging and flavors of the new smokeless and spitless tobacco 
products with non-tobacco products. This misperception presents dangers that need to 
be addressed with improved packaging and lack of flavoring to ensure that the public 
and youth in particular quickly  understands these products as tobacco products. 
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REPORT BACKGROUND

From October 2010 to July 2011, high school students in Evolvement,  New Mexicoʼs 
statewide youth movement, engaged in the Meltdown campaign. One of the educational 
activities of the campaign included a Meltdown public opinion survey to assess whether 
the packaging and flavoring of the new dissolvable tobacco products are confusing to 
the public in general and youth in particular. As of July 2011, Evolvement members have 
collected 5, 981 surveys from 91 communities throughout New Mexico. The surveys 
have been analyzed and findings are summarized in the following pages.  

DATA COLLECTION

The Meltdown surveys were collected from a convenience sample. New Mexico youth 
members volunteered to collect intercept surveys in their schools and communities. To 
complete the survey, subjects must be New Mexico residents. Surveys completed by 
non-residents were disqualified from analysis. 

Evolvement youth members received an in-person training on the Meltdown Campaign 
and had access to technical support via phone or emails. When approaching their peers 
and community members, Evolvement youth were instructed to not explain that they 
were members of a tobacco control youth group and not explain that the survey was 
about tobacco products in order to prevent social desirability bias and prompting. 
Instead, youth were asked to tell respondents that the survey was about new products 
on the market with potentially confusing packaging. Evolvement members disclosed the 
real purpose of the survey with respondents after the survey has been completed and 
engaged the public in educational discussions regarding the new products. 

SURVEY INSTRUMENT

The survey showed images of the following products in respective order, with the brand 
logo clearly visible and without any visual modification: Cracker Barrel Cinnamon gum, 
Camel Snus Mellow, Camel Orbs Fresh, Tic Tac Spearmint, Dentyne Spicy Cinnamon 
Gum, and Stonewall Natural. Respondents were asked to identify the product in each 
package in an open-ended manner. Next, respondents were asked to identify the 
product associated with the following flavors, respectively: Frost, Wintergreen, Java, 
and Cool Mint. Similar to the pictures of the packages, the question was posed in an 
open-ended fashion. The open-ended answers were coded into categories presented in 
the tables in the following pages. Survey questions also included demographic 
questions as well as questions regarding tobacco use. 

Survey images are portrayed in the following page. 
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!    Meltdown Survey Front

! ! ! ! ! ! !
! ! ! ! ! ! ! ! Meltdown Survey Back
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What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N

What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N

What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N

What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N

What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N

What product do you think
 is in this package?

WOULD YOU TRY IT?

WOULD YOUR 
FRIENDS TRY IT?

Y N

Y N



NEW MEXICO STATEWIDE ANALYSIS
N = 5,981
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Age N %

Under 18 Years 
Old

3612 60%

Over 18 Years 
Old

2369 40%

TOTAL 5981 100%

Sex N %

Female 3488 58%

Male 2409 40%

Blank 84 2%

TOTAL 5981 100%

SAMPLE: STATEWIDE 	 	 N = 5,981 

DEMOGRAPHICS

Parent Status N %

Parent
(child under 18)

804 14%

Parent 
(child 18+)

254 4%

Parent 
(child age unknown)

134 2%

Not a Parent 4666 78%

Blank 123 2%

TOTAL 5981 100%

Tobacco Use N %

Yes 858 14%

No 5017 84%

Blank 106 2%

TOTAL 5981 100%

Type of Tobacco N %

Cigarette 560 9%

Cigar 243 4%

Chew/Dip 298 5%

Other 85 1%

TOBACCO USE

TOBACCO USE PROJECTION (NEXT YEAR)

Future Smoke N %

Yes 955 16%

No 4863 81%

Blank 163 3%

TOTAL 5981 100%

Future Any Tobacco N %

Yes 885 15%

No 4901 82%

Blank 195 3%

TOTAL 5981 100%
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SAMPLE: STATEWIDE 	 	 N = 5,981 

PACKAGING PERCEPTIONS	- PRODUCT TYPE

What PRODUCT do  you think is in each package?

Candy/Mints/Gum Meds Tobacco Product Other

# 4384 38 816 743

% 73% 1% 14% 12%

# 1026 85 4528 342

% 17% 1% 76% 6%

# 2336 353 2963 329

% 39% 6% 50% 5%

# 5840 30 31 80

% 98% 0% 1% 1%

# 5786 20 29 146

% 97% 0% 1% 2%

# 1558 1168 2985 270

% 26% 20% 50% 4%
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SAMPLE: STATEWIDE 	 	 N = 5,981 

PACKAGING PERCEPTIONS	- PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

# 3582 2318 81 4294 1515 172

% 60% 39% 1% 72% 25% 3%

# 1126 4726 129 1992 3783 206

% 19% 79% 2% 33% 63% 4%

# 1877 4025 79 2569 3256 156

% 32% 67% 1% 43% 54% 3%

# 5456 407 118 5440 359 182

% 91% 7% 2% 91% 6% 3%

# 5151 748 82 5367 463 151

% 86% 13% 1% 90% 8% 2%

# 1372 4432 177 2006 3730 245

% 23% 74% 3% 34% 62% 4%



Based on the FLAVORING, what PRODUCT do you think it is?

Alcoholic 
Beverage

Beverage
Candy/

Mints/Gum
Food Meds

Tobacco 
Products

Other

Frost # 38 728 2898 825 9 875 608

% 1% 12% 48% 14% 0% 15% 10%

Wintergreen # 16 81 4781 42 9 635 417

% 0% 1% 80% 1% 0% 11% 7%

Java # 37 4078 718 71 14 715 348

% 1% 68% 12% 1% 0% 12% 6%

Cool Mint # 6 53 5122 77 10 387 326

% 0% 1% 86% 1% 0% 7% 5%
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SAMPLE: STATEWIDE 	 	 N = 5,981 

FLAVOR PERCEPTIONS - PRODUCT TYPE

FLAVOR PERCEPTIONS - PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

Frost # 4043 1821 117 4313 1481 187

% 68% 30% 2% 72% 25% 3%

Wintergreen # 4620 1255 106 4781 1036 164

% 77% 21% 2% 80% 17% 3%

Java # 3648 2211 122 4113 1679 189

% 61% 37% 2% 69% 28% 3%

Cool Mint # 4883 992 106 4963 847 171

% 82% 16% 2% 61% 37% 2%



STATEWIDE UNDER 18 ANALYSIS
N = 3,612
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Sex N %

Female 2138 59%

Male 1419 39%

Blank 55 2%

TOTAL 3612 100%

SAMPLE: UNDER 18 	 	 N = 3,612 

DEMOGRAPHICS

Tobacco Use N %

Yes 356 10%

No 3187 88%

Blank 69 2%

TOTAL 3612 100%

Type of Tobacco N %

Cigarette 226 6%

Cigar 116 3%

Chew/Dip 135 4%

Other 51 1%

TOBACCO  USE

TOBACCO USE PROJECTION (NEXT YEAR)

Future Smoke N %

Yes 482 13%

No 3023 84%

Blank 107 3%

TOTAL 3612 100%

Future Any Tobacco N %

Yes 452 12%

No 3033 84%

Blank 127 4%

TOTAL 3612 100%
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SAMPLE: UNDER 18	 	 N = 3,612

PACKAGING PERCEPTIONS	- PRODUCT TYPE

What PRODUCT do  you think is in each package?

Candy/Mints/Gum Meds Tobacco Product Other

# 2617 25 494 476

% 72% 1% 14% 13%

# 537 58 2794 223

% 15% 2% 77% 6%

# 1155 229 2013 215

% 32% 6% 56% 6%

# 3521 19 19 53

% 97% 1% 1% 1%

# 3485 15 17 95

% 97% 0% 0% 3%

# 770 709 1960 173

% 21% 20% 54% 5%
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SAMPLE: UNDER 18	 	  N = 3,612 

PACKAGING PERCEPTIONS	- PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

# 2064 1501 47 2585 953 74

% 57% 42% 1% 72% 26% 2%

# 577 2955 80 1187 2310 115

% 16% 82% 2% 33% 64% 3%

# 926 2639 47 1416 2116 80

% 26% 73% 1% 39% 59% 2%

# 3319 238 55 3327 207 78

% 92% 7% 1% 92% 6% 2%

# 3074 486 52 3239 292 81

% 85% 14% 1% 90% 8% 2%

# 704 2798 110 1121 2350 141

% 20% 77% 3% 31% 65% 4%



Based on the FLAVORING, what PRODUCT do you think it is?

Alcoholic 
Beverage

Beverage
Candy/

Mints/Gum
Food Meds

Tobacco 
Products

Other

Frost # 19 386 1693 544 4 602 364

% 0% 11% 47% 15% 0% 17% 10%

Wintergreen # 13 61 2819 30 7 407 275

% 0% 2% 78% 1% 0% 11% 8%

Java # 28 2348 434 45 7 522 228

% 1% 65% 12% 1% 0% 15% 6%

Cool Mint # 5 24 3132 38 5 228 180

% 0% 1% 87% 1% 0% 6% 5%
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SAMPLE: STATEWIDE N = 3,612 

FLAVOR PERCEPTIONS - PRODUCT TYPE

FLAVOR PERCEPTIONS - PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

Frost # 2383 1146 83 2578 920 114

% 66% 32% 2% 71% 26% 3%

Wintergreen # 2747 790 75 2865 653 94

% 76% 22% 2% 79% 18% 3%

Java # 2120 1407 85 2433 1066 113

% 59% 39% 2% 67% 30% 3%

Cool Mint # 2950 594 68 3016 500 96

% 82% 16% 2% 76% 22% 2%



STATEWIDE
UNDER 18 WHO DO NOT USE TOBACCO 

ANALYSIS
N = 3,187
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Sex N %

Female 1951 61%

Male 1195 38%

Blank 41 1%

TOTAL 3187 100%

SAMPLE: UNDER 18 WHO DO NOT USE TOBACCO	 	 N = 3,187

TOBACCO USE PROJECTION (NEXT YEAR)

Future Smoke N %

Yes 226 7%

No 2869 90%

Blank 92 3%

TOTAL 3187 100%

Future Any Tobacco N %

Yes 186 6%

No 2891 91%

Blank 110 3%

TOTAL 3187 100%

DEMOGRAPHICS
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SAMPLE: UNDER 18 WHO DO NOT USE TOBACCO	 	 N = 3,187

PACKAGING PERCEPTIONS	- PRODUCT TYPE

What PRODUCT do  you think is in each package?

Candy/Mints/Gum Meds Tobacco Product Other

# 2297 21 432 437

% 72% 1% 13% 14%

# 492 54 2441 200

% 15% 2% 77% 6%

# 1038 209 1747 193

% 33% 6% 55% 6%

# 3109 16 18 44

% 98% 0% 1% 1%

# 3071 12 17 87

% 96% 0% 1% 3%

# 695 638 1707 147

% 22% 20% 53% 5%
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SAMPLE: UNDER 18 WHO DO NOT USE TOBACCO	 	 N = 3,187

PACKAGING PERCEPTIONS	- PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

# 1762 1380 45 2261 857 69

% 55% 43% 2% 71% 27% 2%

# 379 2738 70 950 2138 99

% 12% 86% 2% 30% 67% 3%

# 728 2420 39 1170 1947 70

% 23% 76% 1% 37% 61% 2%

# 2916 219 52 2927 189 71

% 92% 7% 1% 92% 6% 2%

# 2702 437 48 2851 262 74

% 85% 14% 1% 90% 8% 2%

# 535 2558 94 920 2147 120

% 17% 80% 3% 29% 67% 4%



Based on the FLAVORING, what PRODUCT do you think it is?

Alcoholic 
Beverage

Beverage
Candy/

Mints/Gum
Food Meds

Tobacco 
Products

Other

Frost # 14 353 1526 499 4 473 318

% 0% 11% 48% 16% 0% 15% 10%

Wintergreen # 12 56 2356 28 7 313 235

% 0% 2% 80% 1% 0% 10% 7%

Java # 24 2096 388 41 7 429 202

% 1% 66% 12% 1% 0% 14% 6%

Cool Mint # 3 22 2799 35 3 166 159

% 0% 1% 88% 1% 0% 5% 5%
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SAMPLE: UNDER 18 WHO DO NOT USE TOBACCO	 	 N = 3,187

FLAVOR PERCEPTIONS - PRODUCT TYPE

FLAVOR PERCEPTIONS - PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

Frost # 2067 1048 72 2253 835 99

% 65% 33% 2% 71% 26% 3%

Wintergreen # 2386 734 67 2513 590 84

% 75% 23% 2% 79% 18% 3%

Java # 1819 1297 71 2128 965 94

% 57% 41% 2% 67% 30% 3%

Cool Mint # 2578 546 63 2648 454 85

% 81% 17% 2% 83% 14% 3%



STATEWIDE
RESPONDENTS WHO USE TOBACCO 

ANALYSIS
N = 858
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Age N %

Under 18 Years 
Old

356 41%

Over 18 Years 
Old

502 59%

TOTAL 858 100%

Sex N %

Female 353 41%

Male 492 57%

Blank 13 2%

TOTAL 858 100%

SAMPLE: RESPONDENTS WHO USE TOBACCO 	 	 N = 858

DEMOGRAPHICS

Parent Status N %

Parent
(child under 18)

231 27%

Parent 
(child 18+)

43 5%

Parent 
(child age unknown)

29 3%

Not a Parent 537 63%

Blank 18 2%

TOTAL 858 100%

Type of Tobacco N %

Cigarette 560 65%

Cigar 243 28%

Chew/Dip 298 35%

Other 85 10%

TOBACCO USE

TOBACCO USE PROJECTION (NEXT YEAR)

Future Smoke N %

Yes 615 72%

No 219 25%

Blank 24 3%

TOTAL 858 100%

Future Any Tobacco N %

Yes 610 71%

No 220 26%

Blank 28 3%

TOTAL 858 100%
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SAMPLE: RESPONDENTS WHO USE TOBACCO 	 	 N = 858

PACKAGING PERCEPTIONS	- PRODUCT TYPE

What PRODUCT do  you think is in each package?

Candy/Mints/Gum Meds Tobacco Product Other

# 649 4 102 103

% 76% 0% 12% 12%

# 135 10 667 46

% 16% 1% 78% 5%

# 332 42 440 44

% 39% 5% 51% 5%

# 832 7 3 16

% 97% 1% 0% 2%

# 834 5 2 17

% 97% 1% 0% 2%

# 235 155 429 39

% 27% 18% 50% 5%
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SAMPLE: RESPONDENTS WHO USE TOBACCO 	 	 N = 858

PACKAGING PERCEPTIONS	- PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

# 660 194 4 704 140 14

% 77% 23% 0% 82% 16% 2%

# 436 407 15 476 354 28

% 51% 47% 2% 55% 41% 3%

# 491 359 8 544 295 19

% 57% 42% 1% 63% 34% 2%

# 800 44 14 783 49 26

% 93% 5% 2% 91% 6% 3%

# 760 90 8 784 55 19

% 89% 10% 1% 91% 6% 2%

# 395 437 26 452 367 39

% 46% 51% 3% 53% 43% 4%



Based on the FLAVORING, what PRODUCT do you think it is?

Alcoholic 
Beverage

Beverage
Candy/

Mints/Gum
Food Meds

Tobacco 
Products

Other

Frost # 8 98 358 84 2 206 102

% 1% 11% 42% 10% 0% 24% 12%

Wintergreen # 2 9 614 4 0 164 65

% 0% 1% 72% 5 0% 19% 8%

Java # 7 579 89 6 0 131 46

% 1% 68% 10% 1% 0% 15% 5%

Cool Mint # 2 7 661 15 5 114 54

% 0% 1% 77% 2% 1% 13% 6%
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SAMPLE: RESPONDENTS WHO USE TOBACCO 	 	 N = 858

FLAVOR PERCEPTIONS - PRODUCT TYPE

FLAVOR PERCEPTIONS - PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

Frost # 667 175 16 667 161 30

% 78% 20% 2% 78% 19% 3%

Wintergreen # 726 117 15 714 119 25

% 46% 51% 3% 46% 51% 3%

Java # 642 195 21 641 184 33

% 75% 23% 2% 75% 21% 4%

Cool Mint # 734 109 15 728 100 30

% 85% 13% 2% 85% 12% 3%



STATEWIDE
RESPONDENTS WHO DO NOT USE 

TOBACCO ANALYSIS
N = 5,071
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Age N %

Under 18 Years 
Old

3187 64%

Over 18 Years 
Old

1830 36%

TOTAL 5017 100%

Sex N %

Female 3079 61%

Male 1877 38%

Blank 61 1%

TOTAL 5017 100%

SAMPLE: RESPONDENTS WHO DO NOT USE TOBACCO 	 	 N = 5,071

DEMOGRAPHICS

Parent Status N %

Parent
(child under 18)

209 4%

Parent 
(child 18+)

569 11%

Parent 
(child age unknown)

104 2%

Not a Parent 4048 81%

Blank 87 2%

TOTAL 5017 100%

TOBACCO USE PROJECTION (NEXT YEAR)

Future Smoke N %

Yes 328 7%

No 4556 91%

Blank 133 2%

TOTAL 5017 100%

Future Any Tobacco N %

Yes 266 5%

No 4592 92%

Blank 159 3%

TOTAL 5017 100%
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SAMPLE: RESPONDENTS WHO DO NOT USE TOBACCO 	 	 N = 5,071

PACKAGING PERCEPTIONS	- PRODUCT TYPE

What PRODUCT do  you think is in each package?

Candy/Mints/Gum Meds Tobacco Product Other

# 3661 34 689 633

% 73% 1% 14% 12%

# 872 74 3780 291

% 17% 2% 75% 6%

# 1969 305 2464 279

% 39% 6% 49% 6%

# 4905 22 27 63

% 98% 0% 1% 1%

# 4846 15 27 129

% 97% 0% 0% 3%

# 1293 990 2509 225

% 26% 20% 50% 4%
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SAMPLE: RESPONDENTS WHO DO NOT USE TOBACCO 	 	 N = 5,071

PACKAGING PERCEPTIONS	- PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

# 2886 2076 75 3256 1339 152

% 57% 41% 2% 70% 27% 3%

# 671 4236 110 1476 3368 173

% 13% 84% 2% 29% 67% 4%

# 1357 3593 67 1979 2906 132

% 27% 72% 1% 39% 58% 3%

# 4560 355 102 4563 302 152

% 91% 7% 2% 91% 6% 3%

# 4300 645 72 4488 401 128

% 86% 13% 1% 89% 8% 3%

# 955 3916 146 1520 3297 200

% 66% 32% 2% 30% 66% 4%



Based on the FLAVORING, what PRODUCT do you think it is?

Alcoholic 
Beverage

Beverage
Candy/

Mints/Gum
Food Meds

Tobacco 
Products

Other

Frost # 30 620 2490 725 6 649 497

% 1% 12% 50% 14% 0% 13% 10%

Wintergreen # 14 70 4086 37 9 458 343

% 1% 1% 72% 5 0% 19% 8%

Java # 29 3429 623 63 13 567 293

% 1% 68% 13% 1% 0% 11% 6%

Cool Mint # 4 45 4369 61 5 267 266

% 0% 1% 87% 2% 0% 5% 5%
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SAMPLE: RESPONDENTS WHO DO NOT USE TOBACCO 	 	 N = 5,071

FLAVOR PERCEPTIONS - PRODUCT TYPE

FLAVOR PERCEPTIONS - PRODUCT TRY

Would YOU try it? Would YOUR FRIENDS try it?

Yes No Blank Yes No Blank

Frost # 3308 1612 97 3571 1294 152

% 66% 32% 2% 71% 26% 3%

Wintergreen # 3812 1116 89 3980 901 136

% 76% 22% 2% 79% 18% 3%

Java # 2938 1981 98 3397 1468 152

% 59% 39% 2% 68% 29% 3%

Cool Mint # 4058 869 90 4143 735 139

% 81% 17% 2% 82% 15% 3%


